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Templates
“SUPER SIX” TEMPLATE SUITES FOR USE IN YOUR LOCAL MARKET



Who are these templates for?

 These templates have been designed with YOUR local market in mind.  

We have taken the most common and most successful elements from all 

our local magazines and provide a design structure for you to use to re-

imagine your magazine.

 Whether it’s a re-fresh, re-launch or new launch, using these templates as 

a starting point will help you quickly focus on what matters most (the 

content!) while making sure the final design stays within conventional 

magazine standards



Why should my team use one of these 

templates?

 These templates have been created to emulate some of the leading 

national magazine titles in circulation today.  They conform to traditional 

magazine conventions and ensure a higher level of design quality and 

consistency throughout CNHI’s footprint.

 Put simply, your magazine product will be better by leveraging the design 

philosophies found in these templates.  You can now concentrate on 

filling it with great content, getting readers excited and bringing in new 

advertising revenue!



Can I change parts of a template?

 Of course!  Have your design team use these files as their starting point, 

not as the final layout.  Incorporate design elements and motif that speak 

to your local market, your target audience and the theme of your current 

issue

 But the key is to modify your template within reason.  These layouts have 

been carefully crafted to help present content to the reader and give our 

advertisers the right environment to have their message seen.  Try to focus 

on what the templates have in common and conform to those standards.



Won’t my magazine look like all the 

others?

 That’s not a bad thing!

 Readers have expectations when engaging a magazine… 

whether it’s People, The Economist, or your local magazine.  

These templates are designed to help you meet – and then 

exceed - those expectations.

 Other markets – which are actively servicing multiple, discreet 

communities – have had enormous success leveraging a good 

design template multiple times.  Your audience is hyper local!  

Some markets have even leveraged a themed photo shoot for 

multiple publications – simply switching the cover models with 

local people from each respective community!

 That being said… it’s OK to customize aspects of these 

templates to suit the tastes and needs of your particular market.  

These are meant as a JUMPING OFF point.



First a word about architecture…

 It’s important to start thinking about the architecture of your 

local magazine

 Front of the Book: Key Departments that reinforce the mission of 

the magazine to your core audience.  

 Feature Well: The middle third to half of the book that contains 

your Cover Story and other important Feature Stories

 Back of the Book: Visual-heavy departments like Party Pics and 

Calendar of Events

 Not sure what all this means? Keep reading…



Magazine Architecture 101

 “Front of the Book”

 Typically, the first 1/3 of the magazine

 Includes Table of Contents, Masthead and (optional) Editor’s Letter

 Presents 3-5 “Departments” (depending on book size) which are recurring 

sections that help set the tone for what the magazine is about and who it is for

 DEPARTMENTS

 1 or 2 page recurring section (does not have to be every issue, but should be consistent)

 Appropriate Departments for a local community lifestyle magazine include things like “At 

Home” (featuring unique homes, renovations, architects, realtors, etc.), “Where We Live” 

(highlighting unique parks and places), “Local Hero” (profiling a special person in the 

community), “Getting To Know You” (Q&A with local person of interest), etc.



Magazine Architecture 101

 “Feature Well”

 Typically, the largest part of the magazine

 Includes the Cover Story and the 2-5 accompanying feature stories in that issue

 As a general rule, follow these conventions:

 At least one feature story should use a spread photo to introduce the story

 Use pull quotes on pages with a lot of text

 Provide sidebars to give the reader more information about a particular person, place 
or event that’s mentioned in the story

 Photos must have captions

 Never flow copy over a graphic-laden or colored background



Magazine Architecture 101

 “Back of the Book”

 Usually the last 10% of the magazine

 If you have a lot of fractional ads, group them and place them here.  If the 

layout allows for it, create a page or two that showcases the “local 

marketplace”

 Offers 1-3 Departments that are either highly visual or list-dependent in nature, 

some perfect examples you should consider include:

 “Party Pics” – showcasing local folks attending important events

 “Events Calendar” – what to do, where to go, what to see

 “Parting Shots” – back page humor column, opinion piece or photograph



Super Six 

Templates

OPTION #1

“CITY STYLE”



“City Style”
Table of Contents



“City Style”
Editor’s Letter



“City Style”
Feature Spread



“City Style”
Feature Jump



“City Style”
Department



“City Style”
Department

Restaurant Profile

Business Profile



“City Style”
Party Pics



“City Style”
Events Calendar



Super Six 

Templates

OPTION #2

“LOCAL NEWYORKER”



“Local 

NewYorker”
Table of Contents (Single 
Page)



“Local 

NewYorker”
TOC Spread with Ad or 
Masthead



Single Page Profile / 
Department

“Local 

NewYorker”



Department or Profile Spread

“Local 

NewYorker”



Feature Spread

“Local 

NewYorker”



Feature Jump

“Local 

NewYorker”



Faces and Places

“Local 

NewYorker”



Calendar of Events

- Calendar Format with 
Feature Photo and Listings

- Multiple Month Calendar 
Format

“Local 

NewYorker”



Design Guideline

- List of Dos and Don’ts 
applicable to magazine 
design in general, any 
template

Design Elements

- A collection of various 
design components used 
throughout this specific 
template

“Local 

NewYorker”



Super Six 

Templates

OPTION #3

“LIVING MARTHA”



“Living Martha”
Table of Contents



“Living Martha”
Editor’s Letter



“Living Martha”
Feature Spread



“Living Martha”
Calendar of Events



“Living Martha”
Single Page Departments

- Restaurant Profile

- Financial Department



“Living Martha”
Two Page Departments



“Living Martha”
Party Pics



Super Six 

Templates

OPTION #4

“HOMETOWN HAPPENINGS”



“Hometown 

Happenings”
Table of Contents



“Hometown 

Happenings”
Editor’s Letter



“Hometown 

Happenings”
Contributors



“Hometown 

Happenings”
Food Department

(Single Page or Two Page 
Spread)



“Hometown 

Happenings”
Cover Story Spread Lead in



“Hometown 

Happenings”
Miscellaneous
(Front of Book Catch-all 
Section)



“Hometown 

Happenings”
Calendar of Events

- Calendar Format

- Event Listings Format



“Hometown 

Happenings”
Snapshots / Party Pics



“Hometown 

Happenings”
Special Section
(Advertising driven themed 
content section)



Super Six 

Templates

OPTION #5

“DESTINATIONS”



“Destinations”
Table of Contents



“Destinations”
Department (Spread)

- Shoppable, discoverable 
objects and the places they 
come from



“Destinations”
Departments (Single page)



“Destinations”
Feature Spread



“Destinations”
Back Page



Super Six 

Templates

OPTION #6

“ALL BUSINESS”



“All Business”
Table of Contents



“All Business”
Feature Spread / Q&A



“All Business”
Cover Story with Feature 
Spread Lead in



“All Business”
Business / Businessperson 
Profile



“All Business”
Feature Layout



“All Business”
Single Page Departments



How do I get these template files?

 Simple, please use the following FTP site to access and download the 

template files you are most interested in:



FAQ

 How many different template styles are available?

 Currently, we have 5 different templates available on the Magazines FTP site

 What files do I receive for the template I choose?

 Your team will be able to download 4-8 Indesign template files that will 

accelerate the layout and production of your magazine’s core components… 

the Table of Contents (and Editor’s Letter if applicable), Feature Story, 

Departments, Restaurant / Business Profile, “Party Pics”, and Events Calendar.  

For some of the templates, there are Cover templates.  For other templates, 

there are Design Guidelines.  Each template suite should have full font and 

graphics included (though the fonts are Mac based)

 What if I’m not on Indesign yet?

 We may be able to help!  Let us know what you’re currently using and we’ll 

figure out the most appropriate course of action. All markets will eventually be 

upgraded to Indesign.


