
Advertising



Advertising Tips
Ads not to be place on covers

Ads should be back, stacked, modular with limited sizes

Always dummy a flex page… if you have late ads

Planning is key, calendars and assignments including editorial, marketing, advertising and circulation

Set magazine-specific goals for sales reps

Share story budgets with all stakeholders

Meetings regularly and consistently



What to include?
1. Headline (stating problem or solution)

2. Image

3. Body copy (the more copy you have, the less people will read your ad)

4. Call to action (call us, visit our website or store)



Successful advertising



Keys to an effective ads
 Good use of white space
 Clean, concise copy
 Strong images
 Avoid pricing and coupons
 Avoid bold borders, clipart, cartoons and gimmicks
 Reduce number of fonts
 Make sure contact information stands out



Not so much…



Examples
•No clear headline: Where does the 
reader start?
•Multiple images: Making the piece too 
complicated and confusing
•Person on the bike: It’s not clear who 
this is. If it’s the V8 Super Car driver, 
what has cycling got to do with V8 
driving?
•Logo position: Bottom middle. Perhaps 
the worst location possible
•Ill positioned headline: The headlines 
aren’t being positioned with the relevant 
pictures, causing confusion
•Multiple call to actions: The ad has 
three separate call to action boxes.



Examples



Magazine ads



Examples





Advertising – Key to a successful sale

Readers look at the entire magazine – in an order
Know your magazine’s target audience
Explain how you are better than your competitors
Benefit of long shelf life
Create an appropriate spec ad prior to the visit
Work with editorial to be aware of upcoming stories
Sell a package 



Facts for your advertisers



Fact: Ads are 
part of the 

reader 
experience

In some media, ads can be perceived as obstacles to be 
avoided—consumers can skip commercials, toss their mail 
without reading it, or use ad-blocking software. 

Magazine readers, on the other hand, tend to regard the 
advertising as part of the content.



Fact: 
Magazine 

Readers Stay 
Tuned

The average amount of time spent with print and digital 
edition magazine issues is almost one hour per issue. 
Compare that to the fact that more than half of all web 
surfers spend less than 15 seconds on a website, and the 
choice is clear.



Fact: 
Magazine 

Audiences 
are Growing 

In just the last three years, the total magazine audience has 
grown by almost 6 million people.



Fact: 
Magazine 

readers take 
action

Actions taken after seeing print advertising in a magazine

Any action      68%

More favorable opinion of advertiser   20%

Looks for more information about the product/service 20%

Visits the website     18%



Advertising Ideas



www.support.cnhi.com

http://www.support.cnhi.com/

	Advertising
	Advertising Tips
	What to include?
	Successful advertising
	Keys to an effective ads
	Not so much…
	Examples
	Examples
	Magazine ads
	Examples
	Slide Number 14
	Advertising – Key to a successful sale
	Facts for your advertisers
	Fact: Ads are part of the reader experience
	Fact: Magazine Readers Stay Tuned
	Fact: Magazine Audiences are Growing 
	Fact: Magazine readers take action
	Advertising Ideas
	Slide Number 22

