Advertising




Advertising Tips

Ads not to be place on covers

Ads should be back, stacked, modular with limited sizes

Always dummy a flex page... if you have late ads

Planning is key, calendars and assignments including editorial, marketing, advertising and circulation
Set magazine-specific goals for sales reps

Share story budgets with all stakeholders

Meetings regularly and consistently



What to include?

Headline (stating problem or solution)
Image

Body copy (the more copy you have, the less people will read your ad)

Call to action (call us, visit our website or store)




Successful advertising
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Keys to an effective ads

» Good use of white space

» Clean, concise copy

» Strong images

» Avoid pricing and coupons

» Avoid bold borders, clipart, cartoons and gimmicks
» Reduce number of fonts

» Make sure contact information stands out
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Examples

*No clear headline: Where does the
reader start?

*Multiple images: Making the piece too
complicated and confusing

*Person on the bike: It's not clear who
this is. If it's the V8 Super Car driver,
what has cycling got to do with V8
driving?

*Logo position: Bottom middle. Perhaps
the worst location possible

+lll positioned headline: The headlines
aren’t being positioned with the relevant
pictures, causing confusion

*Multiple call to actions: The ad has
three separate call to action boxes.
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Examples
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Boxes/items not lined up /
Use of poor quality artwork

Text is stretched and/or
distorted



Good Eye Flow Example

The first thing your =~
eye sees is the photo

Magazine ads

One large photo draws
more attention than many
smaller ones.

The second item
you see is the
large headline.

Your eyes scan
the supporting text
and drop down to a

This is usually a call to prominent logo.

action or reason to visit the

advertiser. In 2 seconds, your brain

connects the photo
to the headline to the
advertiser.

We're proud to offer a premium assortment of farm-fresh meats
and poultry that includes organic, local and sustainably raised

The message is quick

choices, so you can feed your loved ones with confidence. |~
and clear and the
reader can continue
— reading for more
uson w N
facebook information

5 o , as needed.
1234 Washington Street | Somersville Heights

000-000-0000 | www .namewebsite.com
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Examples

An Authentic
Italian Experience

Enjoy lunch or dinner the Italian way with fres h
qus 1lLt s; relaxed and frie rdlr

and de ily recipes that have been
down tl'ucugl' the generations.
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Open at 11 a.m. daily MEFIEISAEHEII EE.EF?]H -
Closed Mondays IN 2017, 2018, & 2019,

918- 423 2055

Roseanna’s Qtaﬂtam Food &

SERVED WITH
SALAD AND
GARLIC BREAD
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ALL DAY AND EVERY DAY IN JANUARY.
NO SUBSTITUTIONS.

Serving The Best In ltalian Food
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OPEN TUES. & WED. 11-8 » THURS. - FRI. - SAT. 11-9 » SUNDAY 11:30-2:30 » CLOSED MONDAYS

205 E WASHINGTON - HWY. 31 EAST « KREBS

1.3 Miles from Krebs sign on Hwy. 31 East + Northeast corner of Hwy. 31 & Washington, Krebs
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Harry B. Anderson's Western Auto opened for business
in 1939 and observed its 80th anniversary in 2019,

Western Auta, the corporation, theival during
the maijority of the the 10th comqury as 2 natomwide
competnr 1o Sear Searh Roebuck even booghe the
enmpany in 1554, bt the lace ‘905 and early aughes
saw orts become overbeaning and e Wemern Auno
threw in the fowel Ooeaber 2003,

Thar did not szop Anae and Kill Anderson from
ehoying, Pamdnize, hivweeer,

Unbound by @ corporare averseer, the Ander-
s keep Ehe doord open. Able o crder aml stock
whatever they like, the business continued on witch
that inceened lreedomn alliwing teem i better sere
costomer needs, they sad.

Anne Andereon, i sooous fanaper ol Western
Auto and wife of rwmer Bill Anderson, started wock-

iy &l U sloes in 2003,

*1 just stamed answering che phone,™ Anderson
said,

She still picks up the phone oo cocamon, bar her
duries have progeesed ineo bookkespung and kesp-
ing svmpany nances consstent.

Western Aoto sticking arcand for 80 yewrs
mizang & kat g3 Anderson,

“Far me, i's & source of pride.® Anderson said.
“In this rocmamy, partculardy with soline compesi-
i, .. What we offer chat ccher places don't offer
s Bervace.”

Western Awro provides free delivery and same-
day delivers if possible. Anderson ke they caninst
compete with bebemoite such ax Amazon, but she

| arotnd logcn |

“For me, it's a source of pride.. What we offer
that other places don't offer s service.”

dives st vaew Mpnaean i Linrrpe hiar smls
it is wmakde po odfer che personal tooches of
being & bnzal seagle.

“Peoaple will call ux up, and they can't
figure omt bow o proggam che TV chey just
purchased,” Anderson sasd, *We'll g over
snd program thesr TV_®

Thewr comimitment fi srrvics (s wiak wep-
arares Western Auty from che clasuc saper-
wtoeee, It in the model that kas kept them in
business for eighs decades, and fnderson :p

preciated how her hiwe

faithful throughout the years.

IRA AUTOMOTIVE SERVICE

We servios all cars, truchs B disdi!
Corre by and see our service matnager Jint and
let Irisn help wou with all pour
autemative repairs.
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Advertising — Key to a successful sale

Readers ook at the entire magazine —in an order
Know your magazine’s target audience
Explain how you are better than your competitors

Benefit of long shelf life
Create an appropriate spec ad prior to the visit
Work with editorial to be aware of upcoming stories

Sell a package



Facts for your advertisers




Fact: Ads are
In some media, ads can be perceived as obstacles to be
pa rt Of th e avoided—consumers can skip commercials, toss their mail

without reading it, or use ad-blocking software.

rea d e r Magazine readers, on the other hand, tend to regard the

. advertising as part of the content.
experience



Fact:

The average amount of time spent with print and digital

IVI a ga Z | n e edition magazine issues is almost one hour per issue.

Compare that to the fact that more than half of all web

Re a d e rS Stay surfers spend less than 15 seconds on a website, and the
Tuned

choice is clear.




Fact:
Magazine
Audiences
are Growing

In just the last three years, the total magazine audience has
grown by almost 6 million people.



Actions taken after seeing print advertising in a magazine

Fact:
. Any action 68%
Magazine - | °
More favorable opinion of advertiser 20%

rea d e rS ta ke Looks for more information about the product/service 20%
a Ct | O n Visits the website 18%




Advertising |deas
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Kindergartners of Limestone County — A tribute 1 cur future |
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NEWS COURIER

A SeeciaL PUBLICATION OF THE
CommONWEALTH JouRNAL




www.support.cnhi.com



http://www.support.cnhi.com/
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